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OFFICE SEGMENT
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Kolkata
6.7%

Hyderabad
27.6%

Chennai

,f
3.8%

NET ABSORPTION ==

Qr ET ABSORPTION (Mn. Sq. ft.)

10.6

4.3

6.8

12.3

Q1 2020 saw a of which

is a of Y-0-Y.

This has been in the past 5 years, The
was of Y-O-Y observed in Q1 2017 after

in November 2016.

The of was
observed in

Large Markets like and
contributed to almost of the
and saw a

in Q1 2020. Even after this, the lower Net Absorption
is a result of the poor performance of Hyderabad and
almost in

witnhessed a of in net absorption
during Q1 2020 with respect to Q1 2019.



PRE - COMMITMENTS -

PRE - COMMITMENTS(Mn. Sq. ft./ %)

TOTAL 57% e Though the Net Absorption saw a dip, almost of
the Net Absorption was
PUNE 38%
e Also markets like which saw a
NG - twice increase in Net Absorption, there were almost
and respectively.
KOLKATA 0%
L 56% e Most of the were withessed
in projects by with a proven track
DELHI l | 39% record of
CHENNAI' | ‘ 100% e As most of the office spaces required by
‘ sector are Grade A, This sector had a
BENGALURU - | ‘ ¥ in these
0 2.5 5 7.5 10

Source : Real Estate Intelligence Service(REIS);JLL Research



NEW COMPLETIONS oA

10.7

o in Q1 2020 was recorded at
1.8 which was a of Y-0-Y.
7.5

e One of the for this decrease is that
14.3 many projects in its final stage had to stop the work
8.6 due to the

15

e New completions were majorly ruled by

ik .
||, o,
- N Mumbai
1
" Bengaluru

- and accounting to of the
38%
Hyderabad . . .
30% Hi e e There was a substantial of in the
| Markets like and

o showed a



SECTOR-WISE ABSORPTION & RENTS  ©°

SECTOR-WISE ABSORPTION (%)

MANUFACTURING MANUFACTURING ¢ ove ra I I ’ Th e S eCto r’ S i n C re a Se d
o e from 39% to in Q1 2020, But this does not
oS S 2 o account for an increase in Net Absorption. The Net
39%
12019 ** B0 1 2020 Absorption for IT & ITES remained the same but
CONSULTANCY ITRITES .
o 5.9% e the overall Net Absorption decreased.
CONSULTANCY CO-WORKING PROVIDER
CO-WORKING PROVIDER i e The also saw a ] which

18%

was expected to bloom even further.
RENT (Rs./Sq. ft/Month)

125 .,

TN il | e The in India is in

followed by Delhi & Bengaluru.

75

50

o has the because of very high
supply and less demand for office space.

25

Source : Real Estate Intelligence Service(REIS), JLL Research



VAGANCGY =

VACANCY RATE (%) e Q1 2020 saw a in for offices
Q1 2016 122 which stands at . This can be assumed as a
Q1 2017 S for office segment inventory.
O 5 13.8% e This percentage is expected to reach at the
Q1 2019 e in the as the new launches in
Q1 2020 will stay vacant due to Covid-19.
iy it e All th d th
0% 5% 10% 15% 20% € : L saw Ene
for office spaces in a which
s ~ CITY-WISE VACANCY RATE(%) Is a good sign.

o which has the highest share of New

20% . . -
completions in office space also has the

10%

e Though the vacancy in cities like and
is high, vacancy in (BKC in
Mumbai, Cybercity in Delhi) recorded a

st
Q Q
Source : Real Estate Intelligence Service(REIS), JLL Research Of < 59%.
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CITY-WISE ANALYSIS

Major Trends in Ofice Seqment of Real Estate - City Wise

NE;YA:TE:'" Nﬂimﬁm Vacancies | Rent 1-0-Y 01
Mumbai | Increased (1181%| | Increased (380%) | Decreased (12.71%) | Increased (1%
Delhi | Inereased (25%) (Decreased (43.7%) | Decreased 21.26%) | Inreased (03%
Bengaluru | Decreased (38.6%) | Decreased (37.3%) | oreased (56%] | Inereased (b.6%
Chemnai | Icreased (110.% : Decreased (8.04%) | Increased (3.4%
Hydorabad | Decreased (16.14) | Decreased {684%)| icreased (167%) | Increased (3.3%
Molkata | Decreased (98.3%) . |Decreased (26.64%) | Decreased (0 5%)
Pne | Docreased (422% Decreased (3.5%) | Increased (0.%%)

Source : Real Estate Intelligence Service(REIS), JLL Research

and showed more than
in whereas the Net
Absorption in by
showed an of in
whereas showed a
of
In terms of : & showed
the vacancy of around : &
showed the vacancies of around
showed the in
whereas only showed a in Rent.



ANALYSIS OF AHMEDABAD — OFFICE

e In Ahmedabad, the

e In Ahmedabad, the

e The

e The

Anmecatad ket Snapnt
Pyamle 00 | Change ol 120 | 120N | Change o
v comietins mso | 309 | fh | 00 | 26 | WA
Tsacms gy | 03 | | 04 | 0N | I
Weghted Averge Rt n R
it 0% 8|
ki K
ey 4 U |

Source : KNIGHT FRANK RESEARCH
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in H1 2019
showed a of Y-0-Y with New

completions of about

in H1 2019 by
with sales of about

for office spaces has shown an
of almost Y-0-Y which is a huge
increase in year on year basis.

for Office spaces in Ahmedabad is
at which has increased by 10% as compared
to H1 2018.



09

KEY TAKE-AWAYS FROM OFFICE SEGMENT

The for Offices is predominantly from the sector.

The cities withessing a growth in the IT industry like are
showing a of Offices.

Q1 2020 was by the supply of with almost
of projects coming under the category.

City-wise seems to be a for Offices with the
and still the being . Also, the in has
been observed in Bengaluru of about 6.6%.

is the for office spaces with a decrease in Net Absorption
and Rent. Kolkata also showed the of



FUTURE TRENDS & SUGGESTIONS 0

With Net Absorption dropping in 2020 coupled with the culture of WFH, The is
further going to

Though many are thinking about to India , This can

compensate for the reduction in Absorption due to Covid-19 but this will be majorly
on the towards attracting these companies.

The Market in get much due to as the absorption is already

high and Demand for office spaces is higher than the supply.
But Cities like & will take a of the with an increase in Vacancy Rate.

strategy is to be adopted for the . Based on the shifting of
Companies from China, New Projects can be launched.

Projects completing in the 3rd and 4th Quarter will take a hit in all the cities except
& as majority of the Projects in these cities were



RETAIL SEGMENT




INTRODUCTION
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With Demographics of changing and more Millenials taking over,

has not just remained a chore but has become a

This change in Psychology of the population has led to for
which is one of the biggest sources of Retail Real Estate in India.

Most of these can be observed in
grade malls showing Highest Absorption.

with Superior

like Miniso, Uniqlo are their in all the cities and
like Zara, H&M, and Forever 21 are also their
all over India.
With the changing concepts of Shopping, and

attract a good amount of

Built-in Shopping Malls.




GROWTH OF MALLS IN INDIA =

GROWTH IN MALL SPACE IN INDIA (Mn Sq. ft.) The space utilized by Malls has

g0 2 F-AN NN L e 77 over the years.
- e The year saw a increase in the
67 of Malls in India.
61 ° e The Trend of with has started
PO A AT D 52'—' 55 taking shape recently leading to large retail area
supply. Shopping Mall, Kochi has
. an area of whereas
MO ST T 3 i , Jaipur has an area of
28 e With the need for better infrastructure to match the
21 trend, are being by spacious
20 S U | new malls every Year.
e Most of this development is taking place in Tier 1
and Tier 2 cities as the for
0 of is :
‘196\ (196" q?QO) ‘19@ q,@,“’ ‘190 @N‘}’ w@,‘" q,@ﬁ’ ’19& q,@i\&?@/ : ;\:dic;f 2018 there are in
oS :

Source : Real Estate Intelligence Service(REIS), JLL Research



SUPPLY & DEMAND IN RETAIL SEGMENT ™

e The has been to the
B NetCompletion B Net Absorption Vacanoy from the Year . Which
indicates and in
previous years.
= S n| = e The year & saw a
= g - than the Net completion. This infused
2| = =1 increased Demand for Retail spaces.
£ - e In the itself, Reason
o ol e ) . . . . e
% = o e being many Mall projects emerged in 2011 providing
5 T " a large amount of Retail space in India.
= II = e Itis being that the will be
than the In the coming years

200920102011201220132014(20 152.*.:.1EE...17'E...19E 1192 020F

leading to an increase in Vacancies and may lead to

Source : Real Estate Intelligence Service(REIS), JLL Research a reduction in Prices.



GRADE WISE BREAK UP & VACANCY =

SUPPLY - GRADE WISE(%)

POOR
10%

 _

e The for Retail space in malls
has and also expected to increase in the
coming years due to the changing trend.

AVERAGE
26%

e Almost of the are of
Retail spaces and only of Retail
space. This is also justified by the graph showing
higher vacancies in Poor grade Retail spaces.

SUPERIOR
64%

GRADE-WISE VACANCY
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Source : Real Estate Intelligence Service(REIS), JLL Research

The Retail spaces in Mall show a high
with about in every Big city.

as a whole shows a of about
for Retail spaces in all grades across Major
cities.



SEGTORIAL DISTRIBUTION

SECTOR-WISE CONSUMPTION (%)

OTHERS
17.8%

WELLNESS & PHARMACY
14.4%

COSMETICS
3.3%

FOOTWEAR
6.7%

JEWELRY & ACCESSORIES
7.8%

Source : Real Estate Intelligence Service(REIS), JLL Research

APPAREL
31.1%

FOOD & BEVERAGES

18.9%

space in India is

With

trend is expected to continue even further.

The

Restaurants, etc.

Then comes the
at almost

entering

15

by the

, this

sectorial consumption is by
which includes Fast food outlets,

share
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CITY-WISE SPENDING

" RETAIL SPENDING

Retall S

Mymbal

Source: Sotisio
Source : STATISTA
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e Almost of the takes place in 3
major markets of &
. and are leading in the retail spending
because of the of New
and leading to new market for retail
expansion.
f i
. 6 g
. " . has shown a in retail
. K 05 spaces and has emerged as a new growing market.
Hyderobad Kalkato Pune Chennoi
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SHARE OF ONLINE RETAIL IN INDIA
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ONLINE RETAIL MARKET IN INDIA

The
from less than 1% in 2014 to

Many of the are

17

in India has increased its

in 2019.

to

whereas many Brick & Mortar

are to
brought in a concept of

As compared to other countries we are
in with only
Countries like

retail Penetration of about

Though the penetration rate is low the
high for India and that is about

Retail. This trend has

share.

have an Online

is very



ANALYSIS OF AHMEDABAD — RETAIL ™

MALL SUPPLY /VACANCY e The in Ahmedabad for retail mall
35% space is
;_ | e The for Retail in Ahmedabad is almost
20% - show a as low as
S | whereas show a rate.

This trend is in line with the Nation’s overall trend.

o e The for retail spaces is in Ahmedabad
2 UL \/ 320.00% the
00 o e The for Retail spaces in Ahmedabad
500 I . 10.00% has by Y-0-Y.
i v - ) o | - ).00%
Superior Malls Good Malls  Average Malls o showed an of Y-0-Y
B AMALL INVENTORY (000 st * VACANCY (%6
whereas showed an of Y-

Source : CUSHMAN & WAKEFIELD 0-Y.
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KEY TAKE-AWAYS FROM RETAIL SEGMENT

e With Norms there is taking place in Retail
Real Estate.

. are the to the Retail real Estate.

o form a of Space in India.

° are the sectors holding

o Retail Real Estate are the with vacancy rates very

low.
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FUTURE TRENDS & SUGGESTIONS

Many are showing interest in in the Indian
market; This is a for the Retail Real Estate.

But in the wake of Covid-19, The in will motivate
many Retail spaces to its presence and on

Retail space.

With the of Retail spaces already predicted to the in 2020
Pre Covid-19, the demand is going to drop even further leading to
and

of Malls/ Retail Properties should be kept at least for a year.
Under Construction Properties in won’t take many hits because of the

of its but properties coming in the market in the
of 2020 in cities are going to suffer a rate.



WAREHOUSING SEGMENT
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INTRODUCTION

e 2018 saw a steep in the and of Warehousing Real Estate.

o showed a of of Warehouses which is an of
Y-0-Y.

e The by almost Y-0-Y and reached in 2018.

e Due to the and the has to :

which is an all-time low.

e There are of Warehousing projects - &



CITY-WISE & SECTOR-WISE DISTRIBUTION

CITY-WISE
DISTRIBUTON

HYDERABAD
30.7%

OTHERS
16.4%

FMCG
19.2%

AUTO & ANCILLARIES
9.6%

KOLKATA
7.1%

MUMBAI
18.1%

NCR
15%

BENGALURU
15%

CHENNAI
11%

3PL ILOGISTICS
35.6%

SECTOR-WISE
DISTRIBUTON

E-COMMERCE
19.2%

Source : Real Estate Intelligence Service(REIS), JLL Research
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3 major markets of &

contributed to

Warehousing

of the Warehousing absorption.

also showed a higher share in
with &

contribution respectively.

saw an in annual

of Warehouses.

Nearly
of the
Other of
in the
highest of

Highest shareholder.

came from 4 Major sectors -

was by sectors like

turned out to be
of Warehouses with the
, more than double of the 2nd



Absorption By Occupier Type

sing Focus On Tier li Cities

Source : Real Estate Intelligence Service(REIS), JLL Research
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SECTORIAL GROWTH & EFFECT OF GST ~ *°

EXPECTED SECTORIAL GROWTH DRIVERS

P " gsigend [ ° shows in and is
hondocrg expected to increase and double itself by 2022.
NCR A A A A
Vombo A A :
:” P A ° showed a share in
Ehﬂ'm A A A warehousing in almost
Hyderabod A A Fi
Bonglore A A A e The implementation of saw a in the
Kolloa A sector as shown in the graph.
PRE & POST GST WAREHOUSING .
) ° companies had to pay at
g re-GST | Pos-GST | different rates in so they also had a

L

I Bl
=

60 | small storage space In every state which led to
g unorganized inventory management to the
1 burden.
z
I I I I e With the of , there is
0 _ .

* all over country aiding companies to use
2017 18 at and keep it organized, which
Source : CBRE RESEARCH, Q12019 led to an in the Number of

[



WAREHOUSING STOCK

WAREHOUSING STOCK

20

Warehousing Stock (Cumulative Supply) ® With the the ’ 2018 SAdw 4a
“r & Y-0-Y of at of
2017 2020
. )\29 C '
- 25) o e The Warehousing is expected to itself by
x 30
2015 82 f’-:a :'O
0 Stock  CAGR (15-18) . warehouses are showing a of
104 3 Fig e S \ C due to the demand for and
Total 17.629% III"Q
GRADE-WISE CONTRIBUTION e In 2018, of the was type
GradeA Takes The Centre Stage warehouse whereas was in
2015 2016 2017 2018
 The trend of for of warehousing has

03

56 14]
@ 16 o8 @ 177 @

Source : Real Estate Intelligence Service(REIS), JLL Research

Grade A is 60%.

itself from 2015-18. In 2015, Grade B had a
demand of 60% whereas by 2018 the demand for



ANALYSIS OF AHMEDABAD — WAREHOUSING

In Ahmedabad major
with almost of absorption.

In Ahmedabad, the total

Other major sector contributing to the warehousing consumption are

the

of Warehouses is by the

is of

of the warehouse spaces in Ahmedabad is absorbed by
whereas of the warehouse space is absorbed by

with

&

contribution respectively.

7

Warehousing belt is the most preferred location in Ahmedabad with

of between




38
KEY TAKE-AWAYS FROM WAREHOUSING SEGMENT

o Warehousing sector in India has seen a tremendous in

o of the in Warehousing is for warehouses due to the
increased in Warehousing.

. has been the in the consumption of
Warehouses.

. the saw an in Warehouse

° to of the total of

warehouses.
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FUTURE TRENDS & SUGGESTIONS

IS a real estate sector that will have the

With Government promoting through the of &
many shifting its , The for
Warehouses is expected to

With in place and Regulations there will be a
for Warehouses in India in the coming years.
Post Covid-19, The Warehouses should towards

completions and the should be focused on warehouses.
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